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Source: Mauro Bampo, Michael T. Ewing, Dineli R. Mather, David Stewart,
Mark Wallace (2008 ), The Effects of The Social Structure of Digital Networks on
Viral Marketing Performance, Journal Information Systems Research, Vol. 19,
No. 3, p: 273-290.
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Source: Ralph Wilson(2012 ), The Six Simple Principles of Viral Marketing,
http://webmarketingtoday.com/articles/viral-principles.
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The concept of viral marketing is a modern concepts in the field of

marketing studies and research in marketing functions, by relying on the notion
of the spoken word and the written word, it is worth mentioning the lack of local
research on viral marketing, research, analysis, and application and significantly
encouraged interest in this topic by addressing basic concepts stand on its first
seeds with focus theoretically on the viral marketing campaign planning across a
field research adoption questionnaire prepared for this purpose had been
distributed to a sample on a random sample of students of the Business
Administration Department / College of administration and economics /
University of Baghdad of 56 students and using the adequate statistical tools to
analyze these data depending upon using the ( spss ) program.
One of the most important results of the research the information sent over the
Internet sites of interest and credibility can be used positively a relationship
between the viral marketing concept and the proliferation of advertising
messages via websites.

Key Word: viral marketing, consumers primary, seed Viral , Viral Marketing
Campaign.



